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 Research on news coverage of public
health issues

 Media advocacy training and strategic
consultation for community groups
and leaders

* Professional education for journalists



Basic Questions

Will improved health status come about
primarily as a result of:

individuals getting more knowledge
about personal health behaviors”

or

groups getting more power to change
social and economic conditions?



Moving Upstream

Individual Focus Issue Focus
Warns & Informs Pressures &
Mobilizes

Personal Change Policy Change
Message Voice

Information Gap Power Gap G



Message Is Never First

 What do you want to change in the
world?

 How will you change it?

 Why do you want it to be changed?



Public Opinion Isn’t Enough

NRA Supporters Gun Owners

Voters

Who Supports Handgun Licensing? Lake, Snell, Perry &
Associates, May 2001, for the Educational Fund to Stop Gun @

\/inlanra



Accelerating Policy
on Nutrition

e Lessons from tobacco, alcohol, guns, &
traffic hazards

* Expert meetings of public health
researchers & policy advocates

« Recommendations for building a
movement



Ingredients for Social
Change

e Policy Goals

e Framing

 Political Opportunity
* Resources



Policy Moves Upstream
for Healthy Environments

* Develop a menu of policy options

 Move on several policy fronts at
once

 Be wary of behavior change
couched in policy change language

 Involve the communities most
affected by the problem



Political Opportunities:
Local policy

e Seek out new local policy efforts
and foster those already
underway

e Ensure local efforts are nurtured
IN the communities that suffer
most



Political Opportunities:
Industry

e Cultivate a public health voice
Independent of industry

e Create tactical opportunities for
productive relationships with
Industry



Obesity Is the Wrong Word

« Narrows the problem
e Stigmatizes people
« Favors the food industry

e Focuses downstream



Framing Terrain

Media Context
Cultural Context
Policy Context



Key Functions of the News

Setting the Agenda

g what we think about

Shaping the Debate

g how we think about It



The News Context

QuickTime™ and a
TIFF (Uncompressed) decompressor
are needed to see this picture.

A report on obesity
plunges Into
controversial areas.




QuickTime™ and a
TIFF (LZW) decompressor
are needed to see this picture.



QuickTime™ and a
TIFF (Uncompressed) decompressor
are needed to see this picture.

Food banks' ‘catering’

Editor -- Regarding Cecilia Vega's article,
"Food banks cater to immigrant taste™ ( June
20): Shouldn't the food banks' only priority
be filling hungry stomachs? If the people
they "cater to" throw out perfectly good
food, they must not be very hungry and
certainly aren't in need of free food.

Hungry people do not throw out food.
Caring people donated that food. The
thought of those receivingit tossing it into
the bushes really makes me angry and also
makes me reluctant to donate to food-bank
drives ever again.

KATY FRANKLIN
San Francisco



The Advertising Context




QuickTime™ and a
Sorenson Video decompressor
are needed to see this picture.



Just a few cues...




...might surprise you
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THE NEW YORK TIMES, SUNDAY, JANUARY 30, 2000
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it Depends on How You Ask

The public's desire for tax cuts can be hard 10
maasure. Pollsters asking what should be done
with the nation's budget surplus got different
results depending on the specifics of the question.

THE QUEESTHOM

President Clinton has proposed setting aside ap-

proximately two-thirds of an expected budget sur-
| plus to fix the Social Security systern. What do

you think the leaders n Washington showld do

wriith the remainder.of the surplus? . ..

Variation 1
o Should the momey be wsed for a box cut, or
showuld it be wsed (o fursd mew govertument programs ?

TAX CUT C NEwW OTHER DONT
FPIROGERARDSsS AUARAPOSES HOSWNOW

Variation 2

vee Should the money be used for a bax cut, or
should it be spent on programs for education, the
environment, health care, crime-fighting and
military defense?

BT T ST e £
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TAX CLT PROGARAMMS OTHER -~DON'T

Sorre: Pow Fesaarch Contes

Thee MHew York Timmes



The Need to Reframe

Accountabilit

Personal
Responsibilit






|
Elye New York Times
/ Sunday, June 13, 2004

: Faith in the Future

Why America Sees the Silver Lining

‘Success in life
is pretty much 7 | | T 7
| determined by« w-- E E:- & | S emwm .  Di
forces outside |, . i::8 & B3 T & S 5 =

. our control.’
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| — A Pew Center poll in

| 2002 of 38,000 people in

44 countries. Americans,

| more than any other
respondents, disagreed.
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QuickTime™ and a
TIFF (Uncompressed) decompressor
are needed to see this picture.

TUESDAY, MARCH 22, 2005

Blaming poverty for fat

Editor --- | thought we were done making excuses about
fat, but Suzan Bateson of the Alameda County
Community Food Bank (Letters, March 21) persists in the
paternalistic belief that fat people are just victims.

She blames obesity on poverty despite the fact that 60
percent of Americans are overweight, clearly including
the vast majority of the middle class. It doesn’t take a
social scientist to people-watch at an airport or
Fisherman’s Wharf and see well-off obese people with
plenty of food and options.

When | was a “starving student” 30 years ago, |
subsisted on a healthy diet of whole grains and fresh
vegetables. | couldn’t afford prepared foods or soft drinks.
Eating healthy was the cheapest thing for me to do.

ROGER DROSD
San Francisco



| akoff’s Conceptual Levels

Level 1: overarching values like fairness,
responsibility

Level 2: Issues like housing, children’s
health, food, living wage

Level 3: specific strategies like tax breaks
for developers, health insurance
for kids & families, setting
nutritional standards for foods in
school

Thanks to the Rockridge Institute @



Message Development

e Statement of concern
What’s wrong?

e Value dimension
Why does it matter?

 Policy objective
What should be done?



L ayers of Strategy

* Overall strategy
 Media strategy
« Message strategy

e Access strategy



Prime Directive

You can’t have a media strategy
without an overall strategy.



Getting Attention

To gain the media’s attention, you can’t
just say something; you have to DO
something.

Russell Sciandra



